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Abstract

Due to the raise and develop of Internet,
people can upload and share their creativities
in virtual communities. For these managers
of virtual communities, users’ creativities can
attract new customers and retain existing
customers under the stress of competitive
environments. This research focuses on
users’ creativity in information-seeking
orientated communities. It is conducted on
the user’s creativity based on mood and
social network theory. This research indicates

negative mood positively effects on creativity;

strong ties and network density moderate the
relationship between negative mood and
creativity. Understanding these issues will
contribute to creativity research agenda and
will help information-seeking orientated
communities to obtain advantages in the face
of environmental stresses.

Keywords:  Creativity, Information-seeking
orientated communities, Social network, Mood
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