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Abstract

Blogs change the ways to acquire
information and the ways to present
creativity. Blogs become an environment that
facilitates creativity diffusion. People can
perform new activities to diffuse creativities.
Thus, it is important to Internet marketing
firms to understand how these creativities are
diffused on Blogs. The research is conducted
on creativity diffusion on Blogs based on
innovation diffusion theory and social

network theory. A research model is proposed.

In the model, innovation, degree centrality,
betweenness  centrality and  closeness
centrality positively influence creativity
diffusion, and tie-strength moderates the
relationships among innovation, degree
centrality, betweenness centrality, closeness
centrality and creativity diffusion. Realizing
this issue will contribute to Internet
marketing research agenda.
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