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Abstract

The aim of this study is to examine the
relationships ~ between  proactive  market
orientations, responsive market orientations,
inter-organizational integration, and new product
development performance. A total of 100
effective questionnaires were returned. The
model and hypothesized relationship were
empirically tested using the structural equation
modeling (SEM) approach, supported by AMOS
software. The results show that proactive market
orientation has the positive influence on
inter-organizational integration, and new product
development performance. The results also
indicate that inter-organizational integration has
the positive influence on new product
development performance, and plays the
mediation role between proactive market
orientation and new product development
performance. The results of this study can help
future studies in evaluating the impact of
proactive market orientation during the
inter-organizational integration process of new
product development, and provide practical
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suggestions to the management.

Keywords: Proactive Market Orientation,
Responsive Market Orientation,
Inter-organizational Integration, New Product
Development Performance.
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