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Abstract

Consumer electronics are the products of
the built-in electronic components and
provide consumers with daily use, it use in
entertainment, communications, documents
and other functions, such as telephone, audio
equipment, televisions, audio and video
players. However, previous studies have
neglected point of view of product
innovation and consumer value is an
important of the factors. Accordingly, this
study is consumer value theory and
innovation diffusion theory as a basis for
understanding consumer behavior used for
the iPad 2. In this study, 104 questionnaires
were collected and tested through the PLS
model, the results found that the emotional,

early adopters of value, ease of use and
competitive  advantage are influence
consumer behavior of the important factor in
the intention, according to the results of
follow-up also made it practical discussion.

Keywords: Consumer electronics, Consumer
value.
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