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Abstract

Technologies usage in this era is advancing,
such as the adoption of the Internet and

communication tools. The smartphone has
become one of the most important technologies.
In Taiwan, the population of smartphone users
has reached 37.1% in April, 2011. Android has
been abailable in the market for a long time and
become the most popular smartphone platform.
What makes it so popular? Is it because of its
service, functions, or price? This research aims to
study the perception process of consumer on
adopting Android platform, in order to acquire

which elements affect consumer’s final decision
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making on their purchasing behaviors. This
research targeted the consumers who use
smartphones with Android platform. In total 1269
guestionnaires were collected, and the statistical
software was used to test a framework proposed
in the study. The results indicated that ease of use,
perceived enjoyment, reference price, relative
advantage, subject norm, reference situation are
all the positive factors that affect customer’s
adoption intention. In contrast, compatibility,
personalization, and perceived expressiveness
were not found to be significant. This research is
hoped to provide useful implication for
smartphone manufacturers to develop and sell
their products.

Android, reference
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