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Abstract

In recent years, Facebook fan page has become
an important channel for firms to transmit
commercial messages to consumers. However,
given that a Facebook user often own a lot of
online friends and like numerous fan pages, the
commercial messages posted by firms on a fan
page may not have the chances to be exposed to
the followers. Based on the
Stimulus-Organism-Response Model (S-O-R),
the aim of this study was to explore the factors
that may drive members' willingness toward
following fan page messages by analyzing the
content of popular online posts. The online posts
analysis results showed that many stimulus were
found in the popular fan page posts that may
attract followers’ eye ball, including well
illustrated photos and text, the first-hand new
product information, unique operating style,
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emotional appeals, life stories and
experiences, famous brands embedded,
greeting, universal celebration events,
promotional campaigns, as well as high
interaction. Finally, this study proposed
several suggestions for firms to set up
and operate a fan page.

Keywords: Fan Page, Social Media
Operation, Online Content Analysis,
S-0O-R Model
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